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Co je smyslem této zpravy

Zakaznici védi, ze drtiva vétsina obleceni je vyrdbéna v chudych asijskych zemich. Je tomu tak kvali nizSim vyrobnim
nakladlim, nez jaké by vznikly pfi vyrobé v Evropé. Odévy vyrobené v Asii jsou u nas ¢asto necekané levné, coz je ob-
vykle vysvétlovano nizsimi vyrobnimi naklady. ProtoZe vyroba v tovarnach probiha veskrze vyhradné ru¢né, nabizi
se otazka, kde se Uspory daji najit. Vétsina z nich se tykd zachazeni s vyrobni silou, tedy s délniky.

Kamparni,Usili to na nds!” chce ceské zakazniky i samotné firmy informovat, jak cely systém funguje, a zaroven pora-
dit, jak ziskat zbozi, které vzniklo Cisté, tedy pfi jehoz vyrobé nebyla porusovana zakladni lidska prava.

Prvnim krokem nové kampané byl priizkum chovéni odévnich fetézc prodavajicich v Cesku. Z tohoto prazkumu
vzesla tato zprava pfindsejici prvni ucelenégjsi informace o etice na ¢eském trhu s odévy.

V4

Autor, prameny, prava uziti

Zpravu Smime védét, co nosime? zpracoval tym Spolec¢nosti pro Fair Trade pod vedenim Mgr. Michaely Rychtecké,
koordinatorky kampané Usili to na nas!

Zprava vychazi z odpovédi na ¢tyfi otazky v Cesku pasobicich odévnich firem, které jim byly zaslany v otevieném
dopise v lednu 2010.

Pro ilustraci problému, k jehoz feSeni chceme pfispét, je zprava doplnéna vykladem o podminkach, v nichz je odévni
zbozi v Asii vyradbéno. Vyklad vychazi ze zjisténi Michaely Rychtecké ziskanych béhem cesty do prostiedi asijskych
odévnich tovaren. Je dolozen autentickymi vyroky asijskych pracovnikd, které byly zaznamenany béhem cesty Mi-
chaely Rychtecké do Indie a Bangladése v ¢ervenci 2009 a béhem névstévy dvou indickych aktivistek v Ceské repub-
lice v fijnu 2009. Statisticka data o odévnim priimyslu jsou ¢erpana ze studii,,Richer Bosses, Poorer Workers: Banga-
lore’s Garment Industry” od SOMO, ,Let’s clean up fashion” by Labour Behind the Label and War on Want a dalSich.

Informace a citace z této zpravy lze pouzit i bez souhlasu autor(, ale vzdy pouze se zietelnym uvedenim zdroje a
nazvu kampané Usili to na nas!
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& Shrnuti

Firmy jen vyjimecné oznacuji své vyrobky tak, aby zakaznici ziskali vice neZ povinné mnozstvi informaci. Touto po-
vinnou informaci je pouze zemé, kde byl pfi vyrobé obleceni podniknut posledni krok, a materidlové slozeni. Ze
vsech firem, které odpovédély na dopis s dotazy, pouze firma Levi Strauss uvadi na svych webovych strankach kom-
pletni seznam tovaren, které pro ni dodavaji obleceni - tato aktivita je zcela dobrovolna, velmi nenakladna a pfitom
vyznamné napomahajici mozné kontrole nezavislymi organizacemi.

Existuje stale nékolik firem, které vyrabéji veskerou svoji produkci v Ceské republice - jejich pracovni podminky
se pak fidi pracovnim pravem Ceské republiky. Zakony ¢eské se od téch indickych ¢&i bangladésskych pfilis nelisi,
mira korupce v rozvojovych zemich ale zpGsobuje velky problém v jejich dodrzovani. Proto vyroba v CR probiha
pravdépodobné v pfijatelnéjSich podminkach, nez je tomu u vyroby v Asii.

Velmi duleZitym zjisténim zpravy je nasmérovani kampané USILI TO NA NAS!, ktera bude jiz brzy spusténa v Ceské
republice.
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& Popis problému - motivy prizkumu

+Délnici se boji. Boji se, Ze kdyz budou vyZadovat pro sebe néco lepsiho,

budou vyhozeni, protoze za vraty kaZzdé z tovdren cekaji zdstupy zdjemcu o kazdé
pracovni misto v tovdrné. Netroufaji si své zaméstnavatele upozornit, ze neni fér
nedostdvat ani zdkonnou minimdlini mzdu. Dalsim zaméstnancim, kteri jsou dnes
nezaméstnani, by to vadit nemuselo, a prijit o misto je velkym problémem.”
Saleena, pracovnice nevladni organizace Society for Labour and Development,
Dilli, Indie

Uryvky rozhovord s délniky a pracovniky nevladnich organizaci byly pofizeny v 1été 2009 béhem vyzkumné cesty
v indickém Dilli a bangladésské Dhace. Vsichni osloveni se shoduji na jednom - situace je nednosna. Firmy, které v
jihovychodni Asii své odévy vyrabi, kladou na své dodavatele neimérné naroky a zneuzivaji tak velké konkurence,
kterd v oblasti odévniho pramyslu panuje.

Pro firmy nenitézké ménit své dodavatele, nabidek je stale dost — pro samotné tovarny viak ztrata velkého odbératele
znamena existencni problém. Proto jsou ochotny plnit i ty nejkomplikovanéjsi pozadavky. Nedostatecné lhaty
dodavek a tlak na snizovéani cen zplsobuiji, Ze pracovni podminky v tovarnach se pro délniky stavaji nedinosnymi;
zaméstnavatelé v tovarnach jihovychodni Asie si ale takovy pfistup mohou dovolit, protoze zdjemcl o pracovni
mista je prebytek a kontrola dodrzovani pracovniho prava v téchto zemich vinou korupce prakticky nefunguje.

Odborlm, které by mohly roli zastancl délnikd pinit, je tovarnami nezdkonné branéno i v samotné existenci. Délnici
se boji do odboru zapojovat, protoze jim za ¢lenstvi mize hrozit vypovéd podana pod rliznymi zaminkami.

«Dva mi prdtelé byli za aktivni ucast v odborech vyhozeni. Zaméstnavatelé si nepreji, aby odbory
vibec vznikaly, a tak své déIniky strasi témi nejhorsimi prostredky, aby si netroufli néjaké odbory za-
kladat,” fika Nyogi, aktivni ¢len odbord, ktery byl sdm z tovarny pro Gcast v odborech vyhozen jiz
pred lety. Vétsina firem, pod jejichz zna¢kami je obleceni okdzale prodévano v evropskych ob-
chodech, vyrabi své zbozi pravé v zemich jihovychodni Asie: v Indii, Cin&, Bangladési, Indonésii,
Malajsii. Hromadnym pfesunem vyroby z Evropy do téchto zemi béhem poslednich zhruba dva-
ceti let doslo k tomu, Ze mnohondasobné stoupla zavislost téchto ekonomicky nepfipravenych
zemi na vyrobé pro evropsky trh. Napfiklad Bangladés$ je na vyvozu odévu zavisly z 80 %, a

proto nema témér zadnou svobodu v rozhodovani o tom, komu a jak otevre svij pracovni trh —
pfitomnost zahrani¢nich odbératell je pro néj podminkou existence.

Od roku 1989, kdy v Evropé vznikla koalice Clean Clothes Campaign, se zacala verejnost i média o narGst pripad
$patného zachazeni s délniky v tovarnach vice zabyvat. Za 20 let byl u¢inén velky krok kupfedu a dnes je pro
vétsinu velkych firem bézné, ze uverejiuji na svych webovych strankdch volné pfistupné dokumenty spolecenské
odpovédnosti firmy (CSR) a Ze na péci o socidlni dopady svého jednani zaméstnavaji celd oddéleni lidi.

CSR dokumenty nejcastéji hovofi o pravidelnych auditech, kterymi firmy v dodavatelskych tovarnach hlidaji pra-
covni podminky pfi vyrobé odévi. Auditofi tovarny navstévuji a dohlizeji na rlizné aspekty prace, napfiklad pfistup
k hygienickému zazemi, kontroluji dokumenty se zaznamy o pracovni dobé a vysi plat(, pritomnost zaméstnancl s
fadnou pracovni smlouvou apod.

Prijeti auditor( je ale vzdy velmi peclivé pfipraveno - hlasit se musi obvykle minimalné tyden dopfedu. Manage-
ment tovaren tak ma ¢as pripadné nedostatky napravit.

LSpolecnosti, pro které tovarny vyrabi, vydélavaji samoziejmé ohromné ¢astky.
Délnikam ale za jejich praci pfipadne jen nepatrny zlomecek vysledné ceny. Je-
jich plat pokryje asi polovinu jejich Zivotnich potieb. Polovinu penéz nezbytnych
pro dlstojny Zivot. Neni to tak, Ze by tu byly Zivotni ndklady tak malé, aby dziny
v Evropé mohly stat 5 dolar(i. Délnici dostavaji plat, ktery je pod hranici minima, a
museji tak do tovaren posilat pracovat i svoje déti.”

Amie, koordinatorka Asia Floorwage Campaign, Dilli, Indie
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& Seznamy subdodavatelskych tovaren nejsou obvykle u firem k dispozici ani na pozadani. Firmy tyto in-
instruuje své zaméstnance, aby tuto informaci zamlceli v pfipadé, ze se jméno znacky dozvi, a zamezuji pfistupu
délnikd k findlnim visackam s plnym znénim nazvu znacky.

Management peclivé skryvd, pro jaké znacky se obleceni v tovdrndch sije. VyuZivd toho, Ze vétsina délnic je ne-
gramotnd nebo neumi ¢ist latinku — nechdvd proto konecné visacky nasivat pouze ty délniky, ktefi prokazatelné

vevs

doddava k tomu Kamala, délnice v tovarné Nyan Themes v indickém Bangalore.

Tovaren je v celé jihovychodni Asii mnoho desitek tisic a rozhodné se nesnazime generalizovat jakakoliv zjisténi
na vsechny z nich. Protoze se ale pfipady velmi Spatného zachazeni s délniky objevuji, chtéli jsme védét, jak
odévni znacky v Ceské republice nejprodavanéjsi zajistuji, aby pravé ty tovarny, ve kterych je vyrabéno jejich
zbozi, pfistupovaly ke svym zaméstnancim odpovédné a jejich oble¢eni nevznikalo za podminek, které jsou pro
Evropany nepfijatelné.

~

»My, délnici, jsme predtim nauceni, co jim musime na otdzky odpovidat. Musime jim
fikat, Ze nase platy jsou mnohem vyssi, nezZ co je pravdou, a Ze prescasy jsou ndm poctivé
placeny. Kdyz neposlechneme a rekneme pravdu, mizeme byt hned vyhozeni. Tovdrna je
vcas uklizena, vyvétrdna, jsou nachystdny ochranné pomdicky jako ndprstky i rousky, je
zajistén pristup k pitné vodé a toaletdm, coZ jinak neni pravidlem. Jindy nic z toho k dis-
pozici nemdme.”

Anoop, délnik v tovarné Orient Craft v Dilli. )
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Prizkum kampané Usili to na nas!

4 otazky odévnim firmam

Otevienym dopisem, rozeslanym 11. ledna 2010 vedeni 114 firem (seznam v3ech je v piiloze zpravy) prodavajicich
své obleceni v Ceské republice, jsme se ptali:

Jakym zplisobem kontrolujete dodrZzovani pracovnich standard( v textilnich tovarnach vyrabéjicich
pro Vasi znacku?

Poskytujete zdkazniklm informace o plvodu Vasich odév(i? Pokud ano, jaké?

Jsou ve Vasich prodejnach dostupné odévy s certifikaci zarucujici eticky plvod vyrobku, napfiklad

Fair Wear ¢i Fairtrade? Je mozné u Vas koupit bio obleceni? Pokud ne, uvazujete o zavedeni ta-
kovychto vyrobk( do prodeje a kdy?

Lze ve Vasich prodejnach Fair Wear, Fairtrade, bio obleceni i jinak znacené ,etické obleceni” snadno
nalézt, napfiklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zakaznik{im informace
o tomto typu odév(?

Hlavnim tématem dopisu bylo informovat vefejnost o tom, kde a za jakych podminek probiha vyroba. Zakaznici
by méli mit pravo védét, odkud jejich zbozi pochazi. Pfi dostupnosti takovych dat by se i umoznila kontrola pod-
minek pfi vyrobé nezavislymi organizacemi. Dokud takové informace nebudou dostupné, je velmi obtizné zjistit
pracovni podminky. Pfi mnozstvi tovaren v rozvojovych zemich, vyrabéjicich pro evropsky trh, tak existuje didvodné
podezieni, Ze vétsina znacek vyrabi alespon ¢ast svého zbozi za nepfijatelnych podminek.

Otézkou na péci o pracovni podminky jsme chtéli firmam dat moznost sdélit verejnosti, jak mohou prokazat, ze
pravé zbozi prodavané pod jejich znackou nenese stopy nepfijatelnych podminek - nucenych prescasd, nevypla-
cenych minimalnich mezd a dalsich.

Dalsi otazky se tykaly nabidky vyrobk( zaruc¢ujicich dobré podminky diky certifikacim od nezaviskych organizaci.
Jedna se o certifikaty jako naptiklad bio, Fairtrade®, Fair Wear, WRAP i dalsi. Mezi témito certifikdty jsou samoziejmé
rozdily — nékteré certifikuji material (to je pfiklad biobaviny ¢i Fairtrade® baviny), jiné pracovni postup pfi vyrobé
(fair trade obchod, Fair Wear, WRAP). Certifikace nezavislymi organizacemi je cestou zlepsovani pracovnich i environ-
mentalnich podminek v pfipadech, kdy se o to firmy nestaraji samy. Prodejem specialnich kolekci certifikovaného
obleceni déavaji znacky najevo: u tohoto obleceni mizeme zarucit pouziti minima pesticid(l pfi péstovani baviny, u
ostatniho zbozi koupeného u nas bylo pesticidd uzivano neomezené.

Existence a posilovani pozice certifikovanych vyrobki na svétovém trhu je velmi cennd (obrat fair trade zboZzi stoupa
kazdym rokem o 100 %, prodej biovyrobk( podobné) a tim, ze jich spolec¢nosti stale vice prodavaji, davaji najevo, ze
jsou ochotny prodavat i takové obleceni, jehoz jedinym kritériem neni, aby bylo nejlevnéjsi.

Protoze certifikace Fair Wear, sweatshop-free ¢i fair trade zarucuji kontrolu vyroby nezavislymi audity, povazujeme

za dllezité, aby je firmy nabizely svym zdkaznikim jako alternativu k béznému obleceni, pokud nemaji veskery sorti-
ment certifikovany a nemaji zaveden vérohodny zplsob kontroly vyroby vlastniho zbozi.

Shrnuti odpovédi firem

Odpovédi na dopis pfislo dvacet jedna i pfes opakovanou urgenci a dostate¢ny ¢asovy prostor na reakci. Takovy
soubor odpovédi nelze povazovat za reprezentativni ze statistického hlediska. Da se pfedpokladat, ze odpovédi
nedodaly spise ty firmy, na jejichz praxi je vice co tajit. Pfesto ma tento soubor velkou vypovidaci hodnotu, protoze
doklad3, jaké pristupy k informovéni zdkaznikd odévni firmy voli.
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Veskeré kompletni odpovédi jsou prilohou této zpravy.

Tyto firmy a pfipadné dasi budou osloveny v dalsi ving, kampan USILI TO NA NAS! povazuje za dulezZité ziskat co
nejvice odpovédi a zpravu tak doplnit.

(Znaéky, které neposkytly odpovéd; podle toho, jak jsou seskupeny v rdmci jednoho vyrobce: )
4U Store ¢ Adidas e Reebok ® ATLANTIC e Benetton, Sisley, Playlife e BIBA e Blazek ¢ Blend, Brandtex, Ciso,
Dranella, B. Young, Frank Q, Fransa, Freeze, Gestuz, Ichi, Jensen, Share Female, Signature, Veto - Broad-
way ¢ BOGY e Boll e BUSHMAN e C & A e Calvin Klein, Van Heusen, Arrow, Bass, IZOD e Calypso ® Camaieu
e Camel active ® CATKIN e COMTESSA e Corazon ® Daphne ¢ Deuter e Diesel ¢ DRAPS e Etam e 1-2-3 ¢ Euro
Ellit, a.s. ® EXE JEANS e Fila e FORMULESHOP e Gemma ¢ Guess? ® Hannah ¢ Head, Mares, Dacor, Penn, Ty-
rolia e Helia sport ® CHEVIGNON e Infinite e Jack & Jones, Mama-licious, Name it, Object Collectors Item,
Only, Outfitters Nation, Pieces, Selected Femme / Homme, Vero Moda ¢ JAGABALL e Jeans Club ¢ JEN-
NYFER e Jo Esprit e Kara ® Kenvelo e Lacoste ¢ LERROS e Litex Direct ¢« LUREKA e Mango e Marks & Spencer
* Marlboro Classics, Hugo Boss, Valentino, Oxon, M Missioni, Portrait ¢ MATYSEK-MATYS e Meatfly  Mija
Styl e Modestia ® Moraviatex ¢ MUSTANG © MWEAR e NEXT e Nike, Cole Haan, Converse, Hurley,Umbro
e ONE WAY e OP Prostéjov e Vila ® Peek & Cloppenburg, Van Graaf ¢ PIERRE CARDIN e Pietro Filipi ® Pin-
guin ® PINGU SPORT e PRIVATE MEMBER e PRVNI REPUBLIKA ® Puma ¢ PUNCOCHA - CHA ¢ QUIKSILVER e
Rejoice e Reserved e Retro ® RIP CURL ® Rock Point e s.Oliver ¢ Salomon, Wilson, Suunto, Precor, Atomic,
Dynamic, Volant, Arcteryx, Mavic e Scotch & Soda ® SO PRETTY e Sportisimo ® STYX Underwear e SUNSET
SUITS e Tatuum ® Terranova, Calliope ® Tezenis, Calzedonia, Intimissimi e Time Out e Timo e TOM TAILOR e
Tommy Hilfiger e TORNADO e Treksport ® Triumph e UAX e Veba Broumov ¢ Wrangler, Lee Jeans, Eastpak,

Jansport, The Northern Face, Majestic, Rustler, Bulwark, Vans, Eagle Creek, Reef e YES Clothing
. W,
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Firem, které odpovédély na otevieny dopis, je celkem 21:

alpinepro, alpisport, dadiva, esprit, farmers.cz, gant, h&m, hervis, hudysport, inditex, jitex, levi strauss, litex moira,
morango, new yorker, orsay, promod, saltic, tatonka, tchibo

odpovéd’

vyroba probiha v CR a tim je zajisténo dodrzeni
pracovnich podminek podle ceské legislativy

které firmy

alpisport, dadiva, farmers.cz, jitex, litex,
moira, morango, saltic

firmy jsou soucasti mezinarodnich asociaci,
poskytujicich spolecny eticky kodex

esprit, inditex, promod

vlastni audity

alpinepro, h&m, levi strauss, orsay, taton-
ka, tchibo

bez odpovéedi

gant, hervis, new yorker

otazka nerelevantni

hudysport

na svém zbozi uvadéji pouze zdkony stanovené
povinné udaje - tedy zemi pivodu vyrobku a
materialové slozeni

alpinepro, gant, hudysport, inditex, jitex,
litex, promod

na odévech pouze povinné udaje, na webu k
dispozici CSR dokument ¢i eticky kodex

esprit, h&m, orsay

na odévech pouze povinné Udaje, na webu k dis-

pozici dalsi informace o misté vzniku zbozi apod.

farmers.cz, levi strauss, moira

bez odpovédi

alpisport, dadiva, hervis, morango, new
yorker, saltic, tatonka, tchibo

biobavina

farmers.cz, h&m, inditex (pouze znacka
zara), levi strauss, promod

Aid by Trade Foundation’s Cotton

tchibo

FAIRTRADE

etické certifikaty FAIRWEAR

WRAP

alpinepro

zadné certifikaty k dispozici

dadiva, esprit, gant, hudysport, jitex, litex,
morango, new yorker, orsay, tatonka

bez odpovédi

alpisport, saltic

otazka nerelevantni

hervis, moira

specialné oznacené certifikované obleceni v
obchodech

farmers.cz, inditex, levi strauss, tchibo

certifikované oblec¢eni neni k dispozici nebo neni
viditeIné oznaceno

alpinepro, alpisport, dadiva, esprit, gant,
h&m, hervis, hudysport, jitex, litex, moira,
morango, new yorker, orsay, promod,
saltic, tatonka

otazka nerelevantni
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Otazka ¢. 1: Jakym zpisobem kontrolujete dodrZovdni pracovnich standardu v textilnich tovdrndch
vyrdbéjicich pro Vasi znacku?

Osm firem odpovédélo, Ze jejich vyroba probiha v CR a tim je zajisténo dodrzeni pracovnich podminek podle ¢eské
legislativy. Neni ale nijak samoziejmé, Ze tomu tak musi nutné byt — samotna poloha tovarny v CR neznamené au-
tomaticky dobré zachazeni. Jsou zndmy pfipady ze zemi EU, kde bylo odhaleno hrubé zachazeni se zaméstnanci
vétsinou neevropského plivodu, naptiklad italsky pfipad pomerancovych sad(i v Rosarnu. Neplyne z toho, Ze ¢eské
odévni firmy podobné zachazeji se svymi zaméstnanci, ale je patrné, ze samotna lokace vyroby v Ceské republice ¢i
Evropské unii neni dostate¢nou zarukou.

Tii firmy jsou soucasti mezinarodnich asociaci, poskytujicich spole¢ny eticky kodex (code of conduct), ke kterému
se podpisem hlasi vsichni ¢lenové. Mezi takové asociace patii napfiklad Business Social Compliance Initiative (BSCI,
www.bsci-eu.org), Ethical Trading Initiative (ETI, www.ethicaltrade.org), Intertek testing services (www.intertek.
com) a dalsi. Tyto asociace jsou dobrovolnymi a k ni¢emu nezavazujicimi sdruzenimi. Svym podpisem ucasti sli-
buji, Ze budou prispivat ke zlepSovani situace délnikl, dbat na eticky obchod apod., tedy véci veskrze neméritelné
a nezkontrolovatelné. Kontrola praktik probiha formou béznych auditd, jejichz problematickou spolehlivost jsme
zminovali vyse. Nékteré z téchto asociaci funguji prevazné jako externi audity, kterym jsou ale zakazky zadavany
pfimo samotnymi firmami — nedostatkem legislativy je zplisobena neexistence vseobecného zadani pro audit, a
soukromé audity samoziejmé nejsou nezavislé.

Dalsi skupina firem, celkem Sest, piSe o vlastnich auditech, pfi kterych je spolehlivost stejné problematicka, jako je
popsano vyse.

Z4dna z firem tedy nevoli jako moznost audity nezavislé. Vlastni audity jsou vzdy hlasené a tovarny maji moznost
se na né pripravit pozménénim podminek. Velké firmy, vyrabéjici v CR, naptiklad Jitex, OP Prostéjov ¢&i Alpisport,
jsou dnes na ¢eském trhu zastoupeny spise mensinové — velké legalni tovarny na uzemi CR ale zajistuji pfistup k
zaméstnancim v souladu s ¢eskou legislativou.

Otdazka ¢. 2: Poskytujete zdkaznikiim informace o pivodu Vasich odévi? Pokud ano, jaké?

Sedm firem, tedy vétsina téch, které nasi otazku zodpovédély, uvedlo, Zze na svém zboZi uvadéji pouze zakonem
stanovené povinné Udaje — zemi plvodu vyrobku a materialové slozeni. Zakony ve vétsiné zemi skute¢né neukladaji
povinnost uvadét na textilnim zbozi Zadné Udaje. Povazujeme za problematické, ze nejsou pozadovany dalsi udaje
— zdkaznici se za soucasného stavu nemohou dozvédét o kupovaném kousku obleceni nic konkrétnéjsiho. Kampan
Usili to na nas! se proto v dalsich krocich bude mimo jiné soustfedit i na zménu legislativy, aby byli zdkaznici lIépe
informovani.

Jinym krokem muze byt informovani zdkaznikd prostrednictvim webovych stranek spole¢nosti, vyvések v prode-
jnach a podobné. Firma Levi Strauss dava na svych webovych strankach k dispozici komukoliv seznam vsech svych
dodavatell. K podobnému kroku se neuchylila zadna jina spole¢nost — na pfimé dotazy pak vétsinou odpovidaji
odmitavé. Bez znalosti dodavatell firem pfitom neni mozné zjistit dodrzovani zékon( pfi vyrobé ani etickych kodex
stanovenych samotnymi firmami.

Otazka ¢. 3: Jsou ve Vasich prodejndch dostupné odévy s certifikaci zarucujici eticky plvod vyrobku,
napftiklad Fair Wear ¢i Fairtrade? Je mozné u Vds koupit bio obleceni? Pokud ne, uvaZujete o zavedeni ta-
kovychto vyrobk( do prodeje a kdy?

Ze znacek uvedenych v otédzce jsou k dispozici nejcastéji vyrobky z biobaviny. A¢ je takova nabidka pro zdkazniky
jisté zajimavd a uzite¢nd a v zemich produkujicich bavinu (prevazné Indie, Uzbekistan a dalsi) zajiStuje pfiznivéjsi do-
pady péstovani na zivotni prostiedi, o pracovnich podminkach nevypovida nic. Stejné tak dalsi certifikaty oznacujici
materidl, napfiklad Fairtrade®, Fair Wear ¢i WRAP jsou certifikdty zarucujici etické zachazeni s délniky pfi vyrobé. Z
firem, které odpovédély na nas otevieny dopis, se k certifikaci WRAP prihlasila pouze firma ALPINE PRO, zadny z
dalsich certifikatd neni zahrnut.

Kazda certifikace pfindsi znackam naklady, které se v kone¢ném dulsledku promitnou do ceny vyrobk. To je riziko,
které odmitaji podstoupit zejména ty znacky, které vyrabi velmi levné obleceni, ¢asto v mensi kvalité. Toto obleceni
pak konkuruje kromé designu pfedevsim cenou a kazdé zvySovani ndkladi znamena snizeni konkurenceschopnosti
ve své tridé.

Spole¢nost pro
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Certifikaci vedoucich k lepsi orientaci v praktikach firem existuje celd fada, coz samo o sobé muze byt problémem -
jejich mnozstvi zplsobuje mensi prehlednost. Kampari Usili to na nas! si klade za jeden ze svych cild vytvorit prehled
o certifikacich zarucujicich distojné pracovni podminky pfi vyrobé a formulovat pro firmy podminky zac¢lenéni a
predevsim z tohoto vyplyvajici benefity.

Otdazka C. 4: Lze ve Vasich prodejndch Fair Wear, Fairtrade, bio obleceni ¢&i jinak znacené ,etické obleceni”
snadno nalézt, napriklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zdkaznikim infor-
mace o tomto typu odévii?

Firmy, které certifikované obleceni nabizeji ve specialni kolekci (neni tedy certifikované véechno oble¢eni proddvané
pod jejich znackou), obvykle toto zbozi specidlné oznacuiji, aby je jejich zakaznici snadno rozpoznali. Firmy Farmers.
cz, Inditex, Levi Strauss a Tchibo dbaji na to, aby si zakaznici snadno mohli vybrat mezi obycejnymi materidly. Firmy
Alpinepro, Alpisport, Dadiva, Esprit, Gant, Hudysport, Jitex, Litex, Moira, Morango, New Yorker, Orsay, Promod, Saltic,
Tatonka v nabidce zadné vyrobky, které by zajistovaly plvod vyrobku ¢i materidlu, nemaji. Firma H&M na otazku
neodpovédéla, pro firmu Moira je tato otdzka nerelevantni, protoze jeji vyrobky jsou vyhradné z umélych materiald
a speciadlné upravované viny merino, ktera v biokvalité neexistuje.

& Pozadavky na odévni firmy ze strany kampané Usili to na nas!

Aby bylo zajisténo dodrzovani vyhovujicich podminek pfi vyrobé obleceni, je tieba, aby firmy poskytovaly infor-
mace o zpUsobu, jakym dohlizi na své dodavatelské tovarny, a poskytovaly vefejnosti informace o tom, jaké konkré-
tni tovarny pro né vyrabi. Ve spolupraci s mistnimi nevladnimi organizacemi by pak bylo mozné provadét ob&asné
nezavislé audity v tovarnach vyrabéjicich pro znamé znacky.

Pozadavky jsme formulovali takto:

Firmy musi na svych webovych strankach podavat komplexni informace o podminkach v tovarnach, z nichz
odebiraji zboZi, a 0 tom, jakym zpUsobem jsou tyto podminky monitorovany.

Firmy musi podavat komplexni informace o zemi plivodu a/nebo konkrétnim jméné tovarny, kde je zbozi

vyrabéno.
Umoznit spotrebiteldm nakupovat i vyrobky s nezavisle ovérovanou certifikaci (Fair Wear, Fairtrade ¢i jinou,
kterou garantuje nezavisla autorita).

& PoZzadavky na legislativu

Je nezbytné, aby legislativa platna pro trh Evropské unie vyZzadovala po vyrobcich obleceni tdaje o misté vyroby,
tedy nejen stat, ale také tovarnu, ve které byl odév vyroben.
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Informace o kampani Usili to na nas!

Kampan Usili to na nas! si klade za cil zlep3ovat pracovnii Zivotni podminky délnikd v rozvojovych zemich, ze kterych
pochazi vétsina naseho spotiebniho zbozi. Dba proto na to, aby vefejnost dostévala dostatek informaci o tom, jaké
podminky pfi vyrobé spotfebniho zbozi panuji. Motivuje lidi k tomu, aby se aktivné snazili tyto neutésené podminky
zlepsovat. Zaroven upozornuje na problémy vyroby prodavaného zbozi i na samotné vyrobce a obchodniky, ktefi
nesou dil zodpovédnosti za souc¢asnou situaci.

Cilem kampané je zlepSeni pracovnich podminek délnik vyrabéjicich v rozvojovych zemich obleceni pro evropsky
trh. K tomuto cili vedou tyto dil¢i mety:

zprostredkovat firmdm zdjem spotrebitelll a pfimét je tak k zasazovani se o lepsi plivod jejich zbozi

sifenim povédomi o situaci pracovnich podminek pfi vyrobé nasich odévi a vytvarenim pfilezitosti k aktivnimu
jednani pfimét spotrebitele, aby se zajimali o plivod svého obleceni a pozadovali po svych vyrobcich a prode-
jcich dobré podminky pti vyrobé

pfispét k rozsiteni nabidky alternativ k béznému zbozi tak, aby zadkaznici, ktefi nechtéji kupovat eticky dis-
kutabilni zbozi, méli na vybér

zajistit, aby doslo ke zméné legislativy a firmy musely povinné zprostfredkovavat svym zakazniklim vice infor-
maci, nez je tomu doposud

O Spolecnosti pro Fair Trade

Spolecnost pro Fair Trade je nevladni neziskova organizace se statutem obcanského sdruzeni. Zabyva se predevsim
zvySovanim povédomi Ceské vefejnosti o Fair Trade jako u¢inném nastroji k prosazovani udrzitelného rozvoje v
zemich globalniho Jihu, a také zlepsovanim podminek pfi vyrobé zbozi v rozvojovych zemich. Zabyva se i globalnim
rozvojovym vzdélavanim pro matefské, zakladni, stfedni a jazykové Skoly.

Kontakty

Mgr. Michaela Rychtecka
Spolecnost pro Fair Trade
Kounicova 42, Brno, Ceska republika
www.fairtrade.cz

www.usilitonanas.cz
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PRILOHA C. 1: OTEVRENY DOPIS

v Brng, 11.ledna 2010
Vazeny pane/ vazena pani,
prosime Vas timto o odpovédi na Ctyfi dllezité otazky.

Ceské zakazniky stéle vice zajima pavod zbozi, které bézné nakupuji: Kromé potravin, hragek ¢i elektroniky
vyvolavaji otazky i odévy. Spotrebitelé se ptaji, kdo a za jakych podminek jejich obleceni vyrabi. Zajima je
napriklad, zda za svou praci dostavaji zaméstnanci textilnich tovaren slibenou mzdu a zda jsou dodrzovana
jejich lidska a pracovni prava.

Zprévy z tovéaren v Cing, Indii nebo Bangladési, odkud vétsina odév( na ceském i evropském trhu pochazi,
upozornuji na chronické nerespektovani zakladnich pracovnich a ekologickych standardd. Situaci dobre
ilustruje pfibéh Neeny, zaméstnankyné bangladésské tovarny The Big Boss Company, ktera vyrabi odévy
napfiklad pro u nas prodavané znacky Next ¢i Gap.,Pracuji casto i 14 hodin denné, k prescasiim jsem nucena
pod pohrtzkou vyhazovu. Mdj plat je 1480 taka (zhruba 450 Kc), coz staci sotva na ndjem a trochu potravin.
Zbytek penéz potrebny k uziveni rodiny musi vydélat moje tfindctiletd dcera.”

Na tyto problémy upozornuji mnohé zahrani¢ni kampané, jako je Clean Clothes, Labour Behind The Label
Ci Asia Floorwage. Ziskané informace se dostavaji také k ceskym potiebiteliim, a to skrze média a inter-
netové stranky sweatshopinfo.wordpress.com ¢i www.nakupuijifer.cz.

Spole¢nost pro Fair Trade se zajima o ptvod odévi prodavanych v Ceské republice a v ramci své kampané
Nakupuiji fér! se snazi o tomto tématu poskytnout spotrebitelim relevantni informace.

Proto se obracime pravé na Vas s nasledujicimi otazkami:

1. Jakym zplsobem kontrolujete dodrzovani pracovnich standard( v textilnich tovarnach vyrabéjicich
pro Vasi znacku?

2. Poskytujete zadkaznikdm informace o plvodu Vasich odév(? Pokud ano, jaké?

3. Jsou ve Vasich prodejnach dostupné odévy s certifikaci zarucujici eticky ptvod vyrobku, naptiklad Fair
Wear ¢i Fairtrade? Je mozné u Vas koupit bio oble¢eni? Pokud ne, uvazujete o zavedeni takovychto
vyrobku do prodeje a kdy?

4. Lze ve Vasich prodejnach Fair Wear, Fairtrade, bio oblec¢eni ¢i jinak znacené ,etické obleceni” snadno
nalézt, napfiklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zdkaznikim informace o
tomto typu odévi?

Tésime se na Vasi odpovéd na tento otevieny dopis (poslany mimo firem, jejichz seznam si mUzete
prohlédnout nize, také ¢eskym médiim), kterou radi zprostfedkujeme médiim a spotiebiteliim. Prosime o
jeji doruceni do pondéli 1. unora, abychom stihli informace o Vasich aktivitach doplnit do tiskové zpravy.
V pfipadé jakychkoli nejasnosti nas nevahejte kontaktovat.

S diky

Michaela Rychtecka
koordinatorka kampané USILITO NA NAS!
kontakt:

misa.rychtecka@fairtrade.cz
+420 774 457 377
www.usilitonanas.cz
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4U Store

Adidas, Reebok

Alpine Pro

ALPISPORT

ATLANTIC

Benetton, Sisley, Playlife
BIBA

Blazek

Blend, Brandtex, Ciso, Dranel-
la, B.Young, Frank Q, Fransa,
Freeze, Gestuz, Ichi, Jensen,
Share Female, Signature, Veto

Broadway
BOGY

Boll
BUSHMAN
C&A

Calvin Klein, Van Heusen, Ar-
row, Bass, 1ZOD

Calypso
Camaieu
camel active
CATKIN
COMTESSA
Corazon
DADIVA
Daphne
Deuter
Diesel
DRAPS
ESPRIT
Etam, 1-2-3,
Euro Ellit, a.s.
EXE JEANS
FARMERS
Fila
FORMULESHOP
GANT
Gemma
Guess?

H&M
Hannah
Head, Mares, Dacor, Penn,
Tyrolia

Helia sport
Hervis

PRILOHA C. 2: SEZNAM OSLOVENYCH FIREM

Hudy sport
CHEVIGNON

INDITEX (Zara, Pull & Bear,
Bershka, Oysho, Massimo
Dutti, Stradivarius)

Infinite
JAGABALL

Jeans Club
Jeans Club
JENNYFER

JITEX as.

Jo Esprit

Kara

Kenvelo

Lacoste

LERROS

Levi's, Dockers, Levi Strauss
Litex Direct
LUREKA

Mango

Marks & Spencer

Marlboro Classics, Hugo Boss,
Valentino, Oxon, M Missioni,
Portrait

MATYSEK-MATYS
Meatfly

Mija Styl
Modestia

Moira
MORANGO SKATESHOP
Moraviatex
MUSTANG
MWEARf

New Yorker
NEXT

Nike, Cole Haan, Converse,
Hurley, Umbro

ONE WAY

OP Prostéjov

Jack & Jones, Mama-licious,
Name it, Object Collectors
Item, Only, Outfitters Nation,
Pieces, Selected Femme /
Homme, Vero Moda, Vila
ORSAY

Peek & Cloppenburg, Van
Graaf

Peek & Cloppenburg
PIERRE CARDIN
Pietro Filipi
Pinguin

PINGU SPORT
PRIVATE MEMBER
Promod

PRVNI REPUBLIKA
Puma

PUNCOCHA - CHA
QUIKSILVER
Rejoice

Reserved

Retro

RIP CURL

Rock Point
s.Oliver

Salomon, Wilson, Suunto, Pre-
cor, Atomic, Dynamic, Volant,
Arcteryx, Mavic

SALTIC

Scotch & Soda
SO PRETTY
Sportisimo

STYX Underwear
SUNSET SUITS
Tatonka

Tatuum
Terranova, Calliope
Tezenis, Calzedonia, Intimis-
simi

TCHIBO

Time Out

Timo
TOMTAILOR
Tommy Hilfiger
TORNADO
Treksport
Triumph

UAX

Veba Broumov

Wrangler, Lee Jeans, Eastpak,
Jansport, The Northern Face,
Majestic, Rustler, Bulwark,
Vans, Eagle Creek, Reef

YES Clothing



PRILOHA C. 3: ODPOVEDI V CELEM PUVODNIM ZNENI

ALPISPORT

Nase oble¢eni zn. ALPISPORT se kompletné sije v Cesku. Vie probiha dle platnych zakonu CR. Sici dilnu
mame v Pfibofe na Moravé.

Na doplniujici mail s tim, Ze potvrdit zemi plvodu nestaci, jsme do uzdvérky nedostali odpovéd, nicméné radi
budeme zprdvu aktualizovat po jejim obdrzeni.

ALPINEPRO

1. Jakym zpUsobem kontrolujete dodrzovani pracovnich standard( v textilnich tovarnach vyrabéjicich pro
Vasi znacku?

Na misté mame nase vlastni pracovniky, ktefi kontroluji kvalitu nasich vyrobku. Zaroven tak sleduji pod-
minky pro délniky v tovarnach.

2. Poskytujete zakaznikdm informace o plvodu Vasich odév(i? Pokud ano, jaké?

Poskytujeme pouze povinny udaj na textilni etiketé, ktera fika, ve které zemi je toto zbozi vyrobeno ( made
in EU apod.). Zaddné jiné informace neuvadime. V nasich dvaceti prodejnach se zatim nikdo na bliz3i ptivod
zbozi neptal. Bohuzel nejcastéjsi dotaz v obdobi mezi svatky byl,Kdy zacnou zimni slevy a vyprodeje’, tedy
vyrazny tlak na cenu naseho zbozi.

3. Jsou ve Vasich prodejnach dostupné odévy s certifikaci zarucujici eticky puvod vyrobku, napfiklad Fair
Wear ¢i Fairtrade? Je mozné u Vas koupit bio obleceni? Pokud ne, uvaZzujete o zavedeni takovychto vyrobki
do prodeje a kdy?

Vétsina nasich vyrobcu spliiuje podminky certifikatu WRAP, ktery vyrobce obdrzi pfi splnéni podminek
ohledné dodrzovani prav délnikd napt. pokud jeho délnici pracuji pouze 8 denné, nepracuji o vikendech a
pfipadné prescasy jsou jim proplaceny s pfiplatkem.

Pfi vyrobé pouzivame materidly, které jsou Setrné k zivotnimu prostiedi, napt. materidly vyrobené z od-

padovych PET lahvi, materidly vyrobené z kavy nebo kukufice namisto ropy. V tomto sméru se citime
prakopniky na trhu a jdeme ostatnim spole¢nostem pfikladem, a to i za cenu vyssich vyrobnich nakladd.

Termin ,bio obleceni” mi bohuzel nic nefika. Material vyrobeny z BIO WEAR® vlakna nepouzivame.

Zatim jsem se s témito terminy nesetkal ani u vyrobcll ani na veletrzich ani u nasi konkurence. Zadné
sdruzeni nebo oficidlni irady CR nas o tomto oznaceni neinformovali, ani ho nepozaduiji.

O zavedeni vyrobk( s timto oznacenim v soucasné dobé neuvazujeme, nase vyrobky splnuji certifikat
WRAP.

4. Lze ve Vasich prodejnach Fair Wear, Fairtrade, bio obleceni ¢i jinak znacené ,etické obleceni” snadno na-
|ézt, napfiklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zdkaznikim informace o tomto
typu odévu?

Toto obleceni u nas v prodeji neni.

DADIVA

Fair Trade povazuji za uzite¢nou véc. Radi bychom se k tomuto konceptu pfipojili. Jsme malinkata zacinajici
znacka a v sou¢asné dobé odebirame z Ceského velkoskladu latek. V tomto pfipadé je takika nemozné se
dostat k informacim o tom, jak jsou latky vyrabény, protoze kazdy dovozce si informace o vyrobcich strezi,
aby je zakaznici neobesli. Co se tyka Siti, tak Sijeme v Ceské tovarné. Ta podléha ceskému pravnimu fadu
ohledné socialniho zajisténi, pracovnich podminek atd., takze tam mi pfijde, ze by nemél byt problém. Na
jejich dilné jsem nékolikrat byl.



Jelikoz ale odebirat latky od ceského dovozce a Sit v Ceské tovarné je Silené drahé (asi 7x vic oproti moznosti
Sitvzahranici) adlouhodobé se to v podstaté neda udrzet, protoze Vas prevalcuje a zkrachujete - zjistujeme
pravé moznosti odebirat latky a Sit v zahranici.

Zatim mame dva kontakty
. velkosklad latek v Polsku - tam bude platit to samé, co ve skladu v Cechach

. textilka v Uzbekistanu (pfes Ceskou zprostfedkovatelskou firmu, ktera tam ma svého ¢&lovéka). Zatim
jsme na zacatku, ale pokud vim, tak Vam vSechnu energii vezme to, aby dodali skute¢né to, na ¢em se
domluvite a tehdy, kdy se domluvite, a sledovat Fair Trade je nad ramec moznosti. Navic, pokud tam
fyzicky nejste, tak to stejné nezkontrolujete.

Z tohoto dlvodu by pro mé jako podnikatele bylo velice pfinosné, kdyby fungovala jakasi databaze jiz
provéfenych tovaren s certifikdtem a ja mél moznost porovnat jejich kalkulace s kalkulacemi jinych tovaren.
Pokud by ten rozdil v cené byl pfijatelny a ja bych na ty konkrétni usité kusy ziskal certifikaci Fair Trade,
kterou bych mohl vyuzit v marketingové komunikaci s cilovym zdkaznikem (popfipadé zvednout finalni
cenu vyrobku o jiz zminovany rozdil), pak bych takovy systém povaZzoval za zivotaschopny a pro odévni
firmy pouzitelny v rdmci konkuren¢niho boje.

ESPRIT

Since 2004, we have been member of the Business Social Compliance Initiative (BSCl) and we have
committed to social compliance for years in order to ensure social production conditions at the ex-
ternal producers’ sites and, if need be, improve these conditions on a permanent basis. The initia-
tive comprises the biggest textile suppliers and altogether more than 400 members of the most im-
portant manufacturers of proprietary goods, importers and retailers of various product groups in
Europe. The BSCI - just like for example the Fair Wear Foundation (FWF) - is committed to the continu-
ous improvement of the working conditions in the production and procurement chain. BSCl is an au-
dit and qualification system carried by the 3rd party auditing companies to improve the social condi-
tions at the different production sites by means of ongoing audits and support of the production
partners and their production sites. BSCI covers vertically organized retailers as well as importers and
producers of propriety goods. The BSCl Code of Conduct (CoC) is based on the internationally recog-
nized standards for the protection of workers and human rights, in particular on the ILO conventions.

With reference to the audited production sites, our auditors conducts unannounced surveillance audit
at their locations randomly to ensure their performance commitment and the origin of our goods. Ad-
ditionally, we have been recently participating Oxfam HK'’s project named “A guide to being an ethical
company” to share our experience as a socially responsible company. The experience we have made so
far has shown clearly that at the level of the individual production sites the desired improvements with re-
gard to the working as well as social and ecological conditions can be realized and sustainably established.

On the other hand, due to the complexity of the garment supply chain, we maintain our continuous dia-
logue closely with the Oxfam HK, Sustainable Fashion Business Consortium and the Control Union to bet-
ter understand the subject of Fairtrade and Organic Cotton Certification respectively. We strongly believe
both ingredients can enrich our standards for social and environmental performance across the supply
chain.

FARMERS.CZ

1. Jakym zplsobem kontrolujete dodrzovani pracovnich standardt v textilnich tovarnach vyrabéjicich pro
Vasi znacku?

Vzhledem k tomu, ze je nasi filozofii produkovat obleceni z“¢eskych” material{i, pouzivame pti vyrobé uple-



ty od ¢eskych pletaren a cely nas sortiment se sije v CR.
2. Poskytujete zdkazniklim informace o pivodu Vasich odévi? Pokud ano, jaké?

Ano. Kazdy vyrobek ma na etiketé uvedeno zemi plivodu CR a odkaz na nase www stranky, kde si miize
zjistit podrobné informace o nasi firmé i jednotlivych produktech.

3. Jsou ve Vasich prodejnach dostupné odévy s certifikaci zarucujici eticky puvod vyrobku, napfiklad Fair
Wear Ci Fairtrade? Je mozné u Vas koupit bio obleceni? Pokud ne, uvazujete o zavedeni takovychto vyrobki
do prodeje a kdy?

Bio oble¢eni mame v nabidce. Bio pfize byly nakoupeny od dodavateld s certifikdtem. DalSi zpracovani
probiha v ramci CR uz bez certifikace. Viechny nase vyrobky jsou ozna¢eny logem Ceské kvality, bio sorti-
ment pak oznacujeme navic vlastnim symbolem pro bio bavinu.

4. Lze ve Vasich prodejnach Fair Wear, Fairtrade, bio obleceni ¢i jinak znacené ,etické obleceni” snadno na-
lézt, napfiklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zakaznikdm informace o tomto
typu odévu?

Bio obleceni prezentujeme samostatné, je ozna¢eno symbolem “Organic Cotton”. Zakaznikovi poskytu-
jeme maximum informaci o pouzitém materidlu i o jeho zpracovani.

GANT

1. Jakym zplsobem kontrolujete dodrzovani pracovnich standard( v textilnich tovarnach vyrabéjicich pro
Vasi znacku?

Vzhledem k nasi pozici distributora a prodejce se plné spoléhdme na servisni spole¢nost GANT AB. Infor-
mace jsou k dospozici na strance : <http://www.gant.com/www/northset.html#/startpage/gantcompany/
responsiblefashion>, http://www.gant.com/www/northset.html#/startpage/gantcompany/responsible-
fashion.

2. Poskytujete zakaznikim informace o pavodu Vasich odév(? Pokud ano, jaké?
Zakaznik ma moznost ziskat informace o zemi kde byl vyrobek vyroben ze Stitku pfiSitém na vyrobku.

3. Jsou ve Vasich prodejnach dostupné odévy s certifikaci zarucujici eticky puvod vyrobku, napfiklad Fair
Wear ¢i Fairtrade? Je mozné u Vas koupit bio obleceni? Pokud ne, uvaZzujete o zavedeni takovychto vyrobki
do prodeje a kdy?

Bohuzel ani produkty s oznacenim Fair Wear nebo Fairtrade v nasi kolekci nanabizime. Caste¢né proto,
Ze tento logotyp nepovazujeme za marketing, ale za samoziejmost. Gant ostatné nepatii k nejlevnéjsim
znackam. Zisk z trzeb nezlstava pouze nam, ale v celém fetézci od vyrobce ke spotebiteli se snazime o
“férovy” pfistup. Véfime v dlouhodobétrvajici obchodni i pratelské vztahy.

4. Lze ve Vasich prodejnach Fair Wear, Fairtrade, bio obleceni ¢i jinak znacené ,etické obleceni” snadno na-
|ézt, napfiklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zdkaznikim informace o tomto
typu odévu?

Viz odpovéd na otazku ¢. 3. Poptavané produkty nenabizime. Vyjimkou by snad mohlo byt povleceni vy-
robené z biologicky Cisté metody péstovani baviny. Tento vyrobek si s sebou ale nese typicky charakter a
vlastnosti, které pfirodni bavina nabizi. Zakaznik by mél také védét, ze pokud je vyrobek zhotoven s z or-
ganickych materialt bez chemického zuslechténi, ne vzdy se napfiklad dosahne stejné kvality nebo doby
spotieby vyrobku.

H&M

CSRis very important for H&M. You have asked many questions. | think that you can find great informations
about our activities on www.hm.com/csr.



We will also be pleased to invite you to our site for sustainable collection for this spring www.hmthegar-
dencollection.com

Firmé H&M jsme poslali upresnujici dotaz, protoZe odpovéd byla nedostatecnd. Do doby uzdvérky jsme nedos-
tali odpovéd, nicméné rddi budeme zprdvu aktualizovat po jejim obdrzeni.

HUDYSPORT

1. Jakym zpUsobem kontrolujete dodrzovani pracovnich standard(i v textilnich tovarnach vyrabéjicich pro
Vasi znacku?

Jsme obchodni organizace, ne vyrobce.
2. Poskytujete zakaznikim informace o plivodu Vasich odév(? Pokud ano, jaké?
Pouze infomace uvedené na stitku ( made in...).

3. Jsou ve Vasich prodejnach dostupné odévy s certifikaci zarucujici eticky puvod vyrobku, napfiklad Fair
Wear ¢i Fairtrade? Je mozné u Vas koupit bio obleceni? Pokud ne, uvaZujete o zavedeni takovychto vyrobki
do prodeje a kdy?

Ne, ale zastupujeme na ceském trhu dodavatele, ktefi jsou lidry v outdoorovém odivani a ktefi pokud
vyrabéji v Asii, zarucuji ve ,svych” vyrobnich zavodech solidni zachazeni s pracovni silou.

4. Lze ve Vasich prodejnach Fair Wear, Fairtrade, bio obleceni ¢i jinak znacené ,etické obleceni” snadno na-
|ézt, napfiklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zékaznikim informace o tomto
typu odévu?

Ne.

INDITEX

(Zara, Pull and Bear, Massimo Dutti, Bershka, Stradivarius, Oysho, Zara Home, Uterque)
1. How do you check respecting of working and ecological standards in your supplier factories?

Inditex conceives Corporate Social Responsibility (CSR) as a key value and works to apply its CSR policy to
all of our manufacturing, distribution and sales activities around the world. Inditex is also member of the
Ethical Trading Initiative Board, the most dynamic platform of dialogue to promote and improve the imple-
mentation of corporate codes of practice which cover supply chain working conditions.

In this way, Inditex has a Code of Conduct for External Suppliers and Manufacturers whose principles are
compulsory for any company with a commercial relationship to our Group. To ensure compliance with the
Code, Inditex has a social audit system developed by external auditors to monitor the Code’s implementa-
tion through cyclic inspection visits to suppliers’ facilities. Should this process detect failures of compli-
ance, a series of corrective actions are implemented. Serious violations of the Code may mean the cancel-
lation of the relationship, but we conceive this procedure as an education path. The easiest way would be
to run away.

Inditex has more than 1,200 suppliers around the world, but the majority is concentrated in Europe. We
have different processes to analyze our suppliers. When a new supplier wishes to work for Inditex, he has to
pass our pre-assessment. The Pre-Assessment is a procedure of “online” standardization designed for those
suppliers who wish to take part for the first time of the Inditex chain of production. This procedure assigns
each potential supplier a “rating” provisionally.

The “rating” is obtained as a result of the evaluation of the information that the supplier gives correspond-
ing to different areas, among them the fulfilment of the Code of Conduct for Manufacturers and External
Workshops of Inditex, Base Code of Ethical Trading Initiative and, finally, the ten Principles of Global Com-
pact (standards with strict rules of prohibition of children working).

Subsequently, independent auditors, as PwC, KPMG or Intertek, visit periodically suppliers for verifying



the degree of fulfilment. These independent audits are guaranteed by international organizations. Fur-
thermore, in 2007, Inditex and the International Textile, Garment and Leather Workers Federation (ITGLWF)
signed a framework agreement of cooperation. This agreement ensures that both organizations collabo-
rate directly from now on to oversee the completion of the Code of Conduct of Manufacturers in Inditex.
The agreement is the first of its kind in confronting these demands at every stage of production.

2. Do you provide some information about the origin of your products to customers? If yes, what kind of
information?

All the Inditex’s products have a label with all the information required by trade regulations in the coun-
tries where Inditex operates, including origin and the composition.

3. Are there some Fair Trade or Fair Wear clothes available in your stores? Is it possible to buy some organic
clothes in your shops? If not, do you consider offering such clothes in future and when?

All of Inditex’s products respect the environment and health and safety. By implementing the strictest
international standards, Inditex can guarantee its customers that its products meet optimal health, safety
and ethical conditions. The security and the responsibility of all our products are carried out through dif-
ferent programmes and principles of action. These are ones of them:

Clear to Wear (CTW): This is the seal of health and quality of the products of Inditex regarding their compo-
sition. It has been developed in accordance with the most demanding legislation especially in the case of
products aimed at those younger than two years. Clear to Wear, which must be complied with by suppliers,
certifies that the products do not have substances used as pesticides, biocides and chlorinated paraffins. It
also limits the use of other chemical substances within legally permitted levels.

Safe to Wear (STW): Programme designed by Inditex which verifies that its products do not contain ele-
ments of risk or danger to the consumer. The safety controls and the demands are applied more strictly in
the case of clothing for children and babies, through tests which guarantee the correct placement of but-
tons, zips and appliqués, among other elements and their harmlessness.

Tested to Wear (TTW): This methodology guarantees that all of Inditex’s products comply the most de-
manding international regulations in areas as social and environmental policies. It includes the integration
of the Base Code of ETI into the new Code of Conduct for External Manufacturers and Workshops, which
constitutes the framework of reference for the conduct of corporate activities in Inditex.

Besides these general policies, Inditex has different specifics actions. With regard to Zara, it is interesting
its collection of organic cotton.

Zara and organic cotton

Zara launched its first T-shirts women collection of organic cotton in 2006. Since then the chain has sold
more than 15 millions garments made from organic cotton. Since 2006, Zara has introduced new different
products made form organic cotton as jeans, bags or accessories.

4. Do you think it is easy for your customers to find Fair Trade, Fair Wear or Organic clothes in your store? Is
there a special section for these products? Is your staff able to give information about character of these
certified clothes?

The organic cotton collection has a special label. Furthermore, the store staff knows not also about the
collections but the Inditex’s business model so as to give information about that to every customer who is
interested. For further information visit the Annual Report in www.inditex.com.

JITEX

ad 1. Spolec¢nost Jitex a.s. prodava vyhradné zbozi vyrobené ve vlastni vyrobni kapacité v Pisku, tedy v
CESKE REPUBLICE. Dodrzovani véech standardd je pro nas samozfejmosti.

ad 2. Veskeré nase zboZi je oznaceno nasim logem.

ad 3. UvaZujeme o zavedeni bio obleceni.



ad 4. V soucasné dobé ne.

LEVI STRAUSS & CO.

1) How do you check respecting of working and ecological standards in your supplier factories?

In 1991, Levi Strauss & Co. (LS&CO.) was the first multinational apparel company to establish a compre-
hensive ethical code of conduct for our contractors. Our Terms of Engagement (TOE) are the foundation of
our responsible sourcing program, guiding our decisions and behavior as a company everywhere we do
business. Since 1991, both our code and our approach to responsible sourcing have significantly evolved,
as have the comprehensive methods we use to monitor and assess compliance by our suppliers.

Here is more information about how we monitor our Terms of Engagement (TOE) compliance:

Levi Strauss & Co. currently manufactures in 515 direct and 360 licensed suppliers. We employ 20 full-time
factory assessors globally, along with a network of external monitors spread out across all manufacturing
regions. These individuals are experts on labor standards and familiar with the languages, cultures, laws
and business environments of the countries in which they work. They conduct annual assessments of all
contracted factories using the TOE Guidebook, a copy of which is provided to all contractors approved for
LS&CO. production. They use the TOE Guidebook and skills they learn on our rigorous assessor training
program to determine if a factory meets the requirements of our TOE, after which suppliers receive a per-
formance rating based on various information including current assessment results, change in rating from
the previous year, repeat violations, and responsiveness to corrective action plans.

FAcility conditions are also monitored by field assessors and other LS&CO. employees who visit the fa-
cilities on a regular basis as part of their sourcing responsibilities. An important aspect of the assessment
process involves assessors gathering information from workers (GIFW) to identify potential TOE violations
and gauge their understanding of the TOE requirements. The GIFW process was developed for LS&CO. by
Verité. Discussions with workers are conducted in the workers’ language and are carried out both on fac-
tory premises and off site. Where discussions with workers yield information that may indicate violations of
the TOE, assessors will verify the information through other sources. Workers are provided with the asses-
sor's contact information and invited to contact the assessor free-of-charge to report additional relevant
information, such as any actual or perceived retaliation by the supplier.

Here is some information about our use of third-party / independent monitors:

To support the work of our internal staff and allow them more time to focus on remediation, LS&CO. cre-
ated a training program for monitoring process standards allowing us to approve external monitors who
assess LS&CO. suppliers in alignment with our TOE and established methods of monitoring and verifica-
tion. Seventy individual monitors, who are either self-employed or belong to an NGO or private monitor-
ing firm, perform 40% of our TOE assessments annually. Currently, the following not-for-profit organiza-
tions have individual monitors approved by LS&CO: Verité (globally), Opportunities Associates (Romania),
Balkan Institute for Labour and Social Policy (Bulgaria), Africa Now (Egypt), International Resources For
Fairer Trade (India) and Foundation For The Support of Women work (Turkey).

Some recent developments and improvements:

Historically, our Terms of Engagement only applied to direct and licensee suppliers and subcontractors
manufacturing for LS&CO. They were not applied to companies that provide component parts such as fab-
ric, buttons, zippers, red tabs, thread and other sundries. In 2008, we decided to expand the applicability
of our standards to mills and component-part suppliers. Working with Business for Social Responsibility
and a number of other leading apparel brands and retailers, we informed key mill and component-part
suppliers that starting from 2009 they would be required to meet the labor and environmental standards
of our Terms of Engagement. This is new territory for LS&CO. and our approach and program is being in-
formed by important learnings from our brand-collaboration work and supplier ownership program. As
we make progress with this new tier of suppliers, we will develop new programs and strategies to address
the unique issues we encounter at those points in our supply chain. In 2009, trainings were given to 47
fabric mills and 9 sundry suppliers. These suppliers will be performing assessments in at least 25 percent



of their locations.

For more information and to view our TOE in detail please visit: http://www.levistrauss.com/Citizenship/
ProductSourcing.aspx

2) Do you provide some information about the origin of your products to customers? If yes, what kind of
information?

The names and locations of all factories producing our products are published on our Web site and in-
formation is updated every six months (http://www.levistrauss.com/Downloads/FactoryList.pdf). We be-
lieved this transparency fosters collaboration with other brands and leads to sector-wide improvements
on code of conduct implementation and performance.

Transparency and brand collaboration:

As part of this undertaking, we reached out to several other apparel companies and NGOs and made brand
collaboration a priority. LS&CO. has taken the lead in initiating brand collaboration activities, currently
working with 15 brands and retailers in more than 200 shared suppliers, leveraging our collective resourc-
es to create positive change and enable suppliers to focus on remediating issues rather than the admin-
istrative burdens associated with multiple assessments and remediation plans, conducting joint monitor-
ing and coordinating training on capacity building. We also publish our TOE on our website allowing the
public to view all the specific requirements by which all LS&CO. contract factories must abide: http://www.
levistrauss.com/Downloads/CitizenshipCodeOfConduct.pdf.

Cotton sourcing initiative:

We are currently undertaking a pilot program for a new kind of certification that, if successful, will allow us
to better track the source of the cotton farm and the practices used to produce the cotton. We believe this
is a necessary initial step to being able to say definitively that cotton is sustainably and ethically sourced.

Currently, it's almost impossible to identify where cotton comes from. We use close to 150 different textile
mills, all of which buy cotton from multiple sources, and so far, there is no credible and reliable system to
trace the source of cotton. We are partnering with Historic Futures for this pilot, looking to trace cotton’s
supply chain from growers to gins to fabric mills to factories with enough accuracy to provide each pair of
jeans with a certificate of origin, should we decide to certify the results.

Consumer education:

In January 2010, we became the first major retailer to include messaging on our product care tags that
encourages people to donate unwanted clothing. The ‘A Care Tag for Our Planet’initiative is run in partner-
ship with Goodwill® in the United States and is designed to put billions of pounds of unwanted clothing
to good use instead of into landfill. We are also in the process of taking our care tag effort a step further by
promoting cold water washing. In-store promotion helps to promote this initiative.

3) Are there some Fair Trade or Fair Wear clothes available in your stores? Is it possible to buy some organic
clothes in your shops? If not, do you consider offering such clothes in future and when?

Over the last year, we have focused our investment in our original, iconic product - Levi's® 501° jeans. For
that reason, it also made sense to focus our investment in organic production on our Levi’s® 501° range.
We now have an eco line available in select markets that is made from 100% organic cotton. The fabric is
weaved with 100% certified organic cotton and dyed with pure natural indigo, traditionally harvested from
plants grown organically in a small sustainable plantation. The fabric and dying process are certified as
organic by GOTS, or Global Organic Textile Standard, which is the leading organic certification body world-
wide. We are continually exploring possibilities to build sustainability into everything we do, including our
product lines, so that our profitable growth also helps restore the environment.

4) Do you think it is easy for your customers to find Fair Trade, Fair Wear or Organic clothes in your store?
Is there a special section for these products? Is your staff able to give information about character of these
certified clothes?

In store marketing contains information for consumers about our eco products. Store staff also help to
explain and share information about our eco lines. Another example of our consumer education includes



our care tag initiative (see above). Last week, we installed special window displays in all 50 U.S. retail stores
promoting cold water washing and encouraging people to donate their jeans to Goodwill once they have
finished with them. The aim was to raise awareness of the environmental implications of the whole prod-
uct cycle, including washing and disposal, and highlight the small part everyone can play in protecting the
environment.

LITEX

1. Jakym zplsobem kontrolujete dodrZzovani pracovnich standardt v textilnich tovarnach vyrabéjicich pro
Vasi znacku?

Jsme sami vyrobcem naseho zbozi.
2. Poskytujete zakaznikim informace o pavodu Vasich odév(? Pokud ano, jaké?
Plvod udavame na kazdém vyrobku - Made in Europe.

3. Jsou ve Vasich prodejnach dostupné odévy s certifikaci zarucujici eticky puvod vyrobku, napfiklad Fair
Wear ¢i Fairtrade? Je mozné u Vas koupit bio obleceni? Pokud ne, uvaZzujete o zavedeni takovychto vyrobki
do prodeje a kdy?

Certifikaty nepouzivdme.

4. Lze ve Vasich prodejnach Fair Wear, Fairtrade, bio obleceni ¢i jinak znacené ,etické obleceni” snadno na-
lézt, napfiklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zdkaznikim informace o tomto
typu odévu?

bio oblec¢eni nenabizime

ORSAY

First of all, we would like to thank you for giving us the chance to respond to your questions on our CSR
activities at large. We highly appreciate and share your commitment for sustainability in general and in
particular your view on the challenges of social and ecological compliance along the supply chain. In our
daily business we face challenges with regard to the following aspects: working conditions, level of mini-
mum wages and the protection of human rights. Thus, we actively follow the discussion on minimum vs.
living wage. Orsay is aware of its responsibility and the urgency to act.

Orsay appreciates the Asian Floor Wage Campaign as a necessary initiative. Minimum wages are defined
by the national legislative bodies and therefore pressure has to be put on the governments to increase the
minimum wage level, without jeopardising the competitive advantage of the low production costs within
these markets.

FroM our side, we want to contribute to improve the situation as we strive to increase the social and eco-
logicy standards in our production sites significantly. With our code of conduct, a first milestone has been
set. This document embraces social and environmental standards for the entire production and supply
chain. Every Orsay partner has to sign the Orsay’ Code of Conduct to affirm his support and acceptance.
The following excerpt points out our intention:

“We regard as one of our responsibilities the need of making profits in order to keep alive our organization and
to provide the same opportunity to those we are working with. At the same time we commit ourselves to the
basic principles of human rights, to the respect for human dignity as they are laid down in the International Bill
of Human Rights (UNDHR, Civil and Social Convenant) and the Conventions of the International Labour Orga-
nization (ILO) and the basic principles of environmental protection as they are laid down among others in the
Kyott Protocol.” (Orsay Code of Conduct).

For more detailed and further information please visit http://world.orsay.com/en/company/about-us/csr/

Orsay endeavours for a holistic approach to sustainability management. To achieve this goal, we conduct
qualification measures at our suppliers’ factories. Within the Orsay qualification process, the supplier has



the chance to improve his social and ecological production standards. Therefore, our approach is a part-
nership approach with which we want to support our supplier to improve their social and ecological per-
formance- this requires time and engagement. We do not abandon a supplier that does not meet our
requirements directly; it is rather our intention to create a confidential relationship to our suppliers for
upgrading his performance. The evaluation and qualification of our suppliers is done on the one hand by
a third company specialized in this section and on the other hand by our own Social Compliance Officer.

Referring to your question concerning the origin of our products, customers can always see on the care la-
bel in which country the product has been manufactured. Additionally the customers has the possibilities
to contact Orsay for further information through our employees in the shops, our service center or directly
through the email adress CSR@orsay.de.

At the present time there are no Fair Trade or Fair Wear clothes or organic products available in our stores.
Despite the rising demand and as well increased production of organic cotton in the past years, the market
share is only 0.1% of global cotton production. Orsay is congruously aware that the company - as well as
the overall market - have potential for improvement. Anyhow, regarding the latest news about genetically
modified cotton which was supposed to be organic cotton, encourages us to focus on the production sites
that work for us with its regular visits (see above) and not on single products at the moment.

We appreciate the fact that Czech consumers are increasingly demanding for sustainable products and
production. Orsay is highly motivated to take this sustainability orientated path with you.

PROMOD

Thank you for your mail and for your questions about organic cottons and social compliance.

About organic cottons, we have decided to start this coming season on t-shirts and pants with organic
cottons.

As it is a starting, we don’t want to make any communication in the stores. Our goal is making a first trial
on different sourcings : one in Mauritius, one in Bangladesh with Pakistani organic cotton and one in India
where we'll buy directly the yarns. Before starting to replace all our cottons by organic ones in the coming
years, we want to be sure that it's possible to do that at an affordable price for our customers

For the social compliance in the factories, we started in 2004 to work on these issues : we wrote our code of
ethics, chose a partner for social auditing process (Intertek testing services, a reputed american company)
and started our first audits in our different countries of production.In 2007, we developped with ITS a
concept of CIP (continuous improvement process) and started pilot experiences in China with our biggest
suppliers. The goal is to learn them how to win as much as before but repecting social standards. They have
to be helped but, at the end what they earn in productivity is transfered in better salaries for employees.
The turnover is going down and productivity and quality can improve again.

Our policy of partnership and cooperation with our makers can permit this kind of programs because you
can have résults in these fields if you can work with makers on a long term basis. We don’t make any infor-
mation in the store regarding these programs of CIP or audits, because we think that it's better to work first
on these issues that are not easy to solve in some countries like China. The only thing that appears on our
garments at the moment is the country of production on the care label

For the moment, we don’t have any available list of suppliers in Asia, since these informations are confi-
dential. Before giving you these lists | have to know who are your cooperating organizations in the differ-
ent countries and how they intend to make their controls ? | think our suppliers could be cooperative if
things are done openly. In addition to this, fair trade is a private organization promoting a label. How can
you control or make controls done in factories that are not working on your standards. How can you be
objective ?

I'm interested in cooperation with associations, NGO’s or others companies who can help us to progress,
but | have to be sure, first of all, that your goals in this matter match with mines.



NEW YORKER

In an era of increasing globalisation we are very conscious that in the production of the goods we con-
sume everyday issues such as‘human rights’and ‘sustainable development’are coming under ever-closer
public scrutiny.

New Yorker therefore bears a great responsibility, especially towards the people involved in the manufac-
ture of our products - a responsibility of which we are very conscious!

As a strongly expanding company, New Yorker therefore commits all of the company’s suppliers to up-
holding human rights in the production of all of our products and to providing their workforce with good
working conditions. One very important point for us here is a ban on any child labour. All suppliers also
undertake to adhere in the production of New Yorker goods to the laws of their individual country and to
ensure good working conditions and a safe environment for their employees.

Further, we require appropriate levels of pay, regulated hours of work and the freedom to join trade unions.
What's more, as a retail company operating on a global scale, we see ourselves ethically obliged to ensure
that minimum social standards are adhered to in the production of our merchandise.

We know our producers, most of whom have been with us for years, well and make regular, sometimes
unannounced, visits to their production facilities. We also check carefully on such visits that our ethical
guidelines are being followed.

Firmé New Yorker jsme poslali upresnujici dotaz, protoZe z jejich odpovédi jsme se nedozvédéli, jak konkrétné
jsou pracovni podminky pri vyrobé hliddny. Odpovéd ndm byla pani Renatou Heldovou, PR Account Directork-
ou, telefonicky odmitnuta.

TATONKA

Tatonka is a family owned and runned business with a tradition of almost two decades. At our headquar-
ters in Dasing near Augsburg, all processes come together — from the concept to the design, down to
the manufacturing of prototypes. Only once a tested prototype fulfils our standards do we approve it for
external production. And not just anywhere, but for our own production site in Vietnam, where every one
of our experts in ambitious handcrafted production work has undergone training in accordance with the
German standard. Also exemplary is the further vocational training, which opens up excellent career op-
portunities to every qualified worker. And this is certainly also a reason why in 2009 many of our original
employees from the early days are still around to celebrate the 20-year anniversary of our production site
with us. Our longterm commitment in Vietnam secures the jobs of the staff and ensures the excellent qual-
ity of the TATONKA products.

Tatonka has also signed the BSCI Guideline for Social Requirements and we are strictly running our pro-
duction according to this “standard”.

TCHIBO

We understand your question as being directed primarily towards labour standards in the supply chain of
our non food products. After this introduction, let me briefly give you an overview of our respective Social
Compliance Programme which is based on four pillars:

1. Social Code of Conduct

Our Social Code of Conduct is the core of our Social Compliance Programme (please see attachment). It re-
flects and refers to the core labour standards of the International Labour Organisation (ILO) and is an inte-
gral part of each buying contract with all our suppliers and production facilities. Also, we have defined the



SA8000 as our leading standard for our important suppliers. SA8000 is an internationally recognised certi-
fication standard which ensures that suppliers maintain socially responsible working conditions through-
out their global value-adding chains.

2. Social Auditing System

Compliance with our Social Code of Conduct is monitored in a comprehensive monitoring system which
is implemented in all important sourcing as well as high-risk countries. We have commissioned an inter-
national audit company to execute the monitoring activities. This company has been accredited by the
multi-stakeholder organisation, Social Accountability International (SAI) based in New York. Thereby, it is
ensured that the social audits are carried out according to uniform quality standards worldwide. The re-
sults from these audits help us reveal weaknesses and are the basis for an improvements process at a
manufacturing level. The consequences of violating the minimum requirements contained in the Social
Code of Conduct are clearly defined and depend on the type and severity of the violation. Generally, our
approach is to achieve a sustainable improvement together with our suppliers. If audits are refused by
the production sites, or there is no substantial improvement after a reasonable time period and sufficient
support, cooperation will be terminated as a last resort. In that case we ensure that this is conducted in a
socially responsible manner.

3. Capacity Building

In recognition of the complex nature of labour standard implementation we conducted a pilot project
with the Deutsche Gesellschaft fiir Technische Zusammenarbeit (GTZ) and the German Federal Ministry
for Economic Cooperation and Development (BMZ). The WE - Worldwide Enhancement of Social Quality
- project has piloted an innovative approach for labour standard implementation which focuses on creat-
ing an enabling environment for workers and managers in production facilities to analyse their problems
and jointly develop and implement solutions. The project has achieved far-reaching results in terms of
increasing wages, reducing overtime, eliminating discrimination and creating an enabling environment
for Freedom of Association and Collective Bargaining. Presently we are preparing the up-scaling phase
into our supply chain as well as the supply chains of other brands and retailers, taking a multi-stakeholder
approach. More information on the WE project can be found under www.we-socialquality.com.

4. Verification

Tchibo is a Board member of Social Accountability International (SAI) and participates in the Corporate
Involvement Programme (CIP). Once a year our systems for managing labour standard implementation are
externally reviewed. This helps us to continually improve our systems and align our purchasing behaviour
with our environmental and social responsibilities. SAl also has transparency over the production sites we
work with. We do not have a legal obligation to disclose the country of origin. Upon specific request, how-
ever, we provide our customers with this information.

We regularly sell garments with cotton from the Aid by Trade Foundation’s Cotton made in Africa project
(www.cotton-made-in-africa.com): The project enables African cotton farmers to produce cotton in a more
environmentally friendly and socially responsible manner, thereby raising their international competitive-
ness.

The Organic Exchange logo indicates that lint cotton has been grown and inspected in accordance with
the strict requirements of the EU Organic Directive respectively other internationally recognized standards.

MOIRA

1. Jakym zpUsobem kontrolujete dodrzovani pracovnich standard( v textilnich tovarnach vyrabéjicich pro
Vasi znacku?

Moira veskerou produkci vyrabi ve vlastnim technologicko-vyrobnim komplexu soustfedéném na jednom
misté v Ceské republice. Zaméstnanci pracuji ve firmé v souladu s legislativou CR. K vyrobé neni zneuzivana
otrocka ani détska prace. Svych spolupracovniki si Moira vazi, jsou trvalou zarukou prosperity firmy.

2. Poskytujete zakaznikim informace o plivodu Vasich odév(? Pokud ano, jaké?



Vsechny vyrobky jsou opatieny etiketou o materidlovém sloZenia s uvedenim zemé puivodu.V tiskovinach
vydavanych firmou jsou informace o plvodu zboZzi a ekologické nezdvadnosti vyrobku.

3. Jsou ve Vasich prodejnach dostupné odévy s certifikaci zarucujici eticky puvod vyrobku, napfiklad Fair
Wear, Ci Fairtrade? Je mozné u Vas koupit bio obleceni? Pokud ne, uvazujete o zavedeni takovychto vyrobki
do prodeje a kdy.

Firma Moira ma sit vlastnich prodejen, ve kterych prodava jen vlastni produkci, tedy takovou produkci,
u které neni pochyb o etice a nezadvadnosti vyroby. Pro vyrobu funkéniho pradla a oSaceni se pouzivaji
predevsim syntetické materialy a ¢astecné ovci vina Merino produkovana na Novém Zélandu (cca 0,5%
vyroby). ProtoZze Moira vyrabi a prodava jen funkéni pradlo a oSaceni, nemuize zaradit do prodeje bio
produkty, protoze nesplnuji pozadavky na funkéni pradlo a osaceni. Funkéni materidly jsou takové, které
dokazou odvést od téla prebytecnou vlhkost a zajistit tepelnou stabilitu pokozky.

4. Lze ve Vasich prodejnach Fair Wear, Fairtrade, bio obleceni ¢i jinak znacené ,etické obleceni” snadno na-
lézt, napfiklad ve specidlnim oddéleni? Umi Vasi zaméstnanci poskytnout zékaznikim informace o tomto
typu odévu?

Na tuto otdzku bylo ¢astec¢né odpovézeno v predchozi odpovédi. Nasi prodavaci umi poskytnout infor-
mace o plvodu nasich vyrobku a jsou na ¢eskou produkci Moira hrdi.

MORANGO

ProtoZe patfime mezi firmy, které stale iji v Ceské republice, svadi nase znac¢ka denné nerovny souboj
s velkymi i mensimi znac¢kami z Ciny, Turecka apod., jejichz naklady na vyrobky jsou s témi nagimi
nepomeéfitelné. Nastésti, jak uz jste zminovali ve vasem e-mailu, ¢eskou populaci zac¢ina zajimat plvod
vyrobkud a uvédomuiji si, Ze za bezkonkurenénimi cenami nestoji mnohdy nic pékného.

Na otazku ¢.1 a 2 VAm mohu jenom odpovédét, Ze jsme eska firma vyrabéjici v Cesku a fidime se dle plat-
nych zdkon( v zékoniku prace. Na otazku ¢. 3 a 4 bych spiSe reagoval otazkou ¢i spise prosbou. V posledni
dobé nas velice zaujala myslenka vyroby obleceni z biovlaken, resp. z konopnych latek. Protoze se i o to
Vase organizace zajima, rad bych Vas pozadal, zda byste ndm nemohli zaslat par kontaktl na solventni
firmy, které nevykofistuji své zaméstnance.

SALTIC

Moznd je to s podivem, ale vdechny nase vyrobky jsou vyrabény v nasi provozovné ve Zliné. Tedy plvod je
Ceska republika.

Na doplnujici mail s tim, Ze potvrdit zemi plvodu nestaci, jsme do uzdvérky nedostali odpovéd, nicméné radi
budeme zprdvu aktualizovat po jejim obdrZeni. Kamparn Vite, s ¢im si hrajete? je soucdsti programu Svét v ndk-
upnim kosiku. Vice informaci na www.svetvnakupnimkosiku.cz.
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